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1. Give very short answers to the following (any ten) : 1×10=10 

(a) Name a tourism event organized in 
India. 

(b) Will a tourism promotional festival be 
Counted as an event? 
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(k) 

W
hat 

is a 

m
arket? 

4914 
*? 

(c) 

W
hat 

is the 
full 

form 
of PLC? PLC 

g 
f?

 M
ention 

a type 
of MICE. (d) 

What 
is 
the 

full 

form 
of MICE? (m

) 

M
ention 

a MICE 

destination 
in 

India. 

f MICE 

(n) 

M
ention 

one 

basic 

requirem
ent 

for 

M
ICE 

tourism
. 

(e) 
Name 
a 

Is 

product 
life 

cycle 

and 

destination 
life cycle 

sam
e? influences 

that 

factor 
consumer 
behaviour. 

o
n

e 

(o) 
Name 

tourism
 

prom
otional 

fairs 

(g) 
W

hy 
are organized? 

(p) 

M
ention 

one 

benefit 
of m

arket 

research. 

(h 

W
ho 

is a consum
er? 

2x5-10 

2. Define 
the W

hat 
is 
the 

first 

stage 
in 

destination 
life cycle? (a) 

Staffing 

(b) 
Tourism

 
m

arketing 

6) W
rite 

one 

objective 
of m

arket 

research 

in 
m

arketing. ( Turn 
O

ver) 
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(C
ontinued 

) 

tourism
 

prom
otional 

festival 
of 

N
orth-East 

India. 

follow
ing 

(any 

fivej) 
: 
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D
iscuss 

briefly 

the 

em
erging 

trends 
in event 

m
anagem

ent. 

(c) M
arket 

research 

(C) 

(d) 
Planning (d) 

D
iscuss 

in 

brief 
the 

product 

life 

cycle. 

(e) 
Event 
m

anagem
ent 

(e) 

D
iscuss 

briefly 

the 

current 

status 
of 

event 
industry 
in 

( Prom
otion (g) 

D
estination 

life 

cycle 

Explain 

the 

skills 

required 

for 

an
 

event m
anager. 

(h) 

Product 

life 

cycle 

the 

tourism
 

industry? 

Explain 

with 

{g) 

How 
is event 

m
anagem

ent 

related 
to 

examples. 

5x4=20 

3. Answer 

any 

four 

from
 

the 

(a) 

D
iscuss 

briefly 

the 

role 
of m

arket 

research 

and 

survey 
in 

tourism
. (h) 

Discuss 

briefly 

the 

im
portance 

of 

m
arketing 

in 
tourism

. 

(b) 

W
hat 

are 

the 

various 

types 
of 

events? (Turn 
Over 
) 2022 
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(e) 

Di
sc

us
s the 8Ps of

 
m

ar
ke

tin
g. 

su
cc

es
sf

ul
 

ev
en

t. 

(d) 

El
ab

or
at

e on
 

the 

ste
ps

 for 

pl
an

ni
ng

 a 

6)
 

A
ss

am
. 

the 

eve
nt 

m
an

ag
em

en
t 

ind
us

try
 of

 

Di
sc

us
s in

 
de

tai
l the 

tre
nd

s 

in
flu

en
cin

g 

in
du

st
ry

. D
isc

us
s the

 

to
ur

ism
 to

 
the 

de
ve

lo
pm

en
t of

 
tou

ris
m 

co
nt

ri
bu

ti
on

 of
 

MI
CE

 

()
 

(c) 

to
ur

ist
 

ch
oic

es
 in

 
m

ar
ke

tin
g. D

isc
us

s the 

fa
ct

or
s 

tha
t 

in
flu

en
ce

 

in
du

str
y i

n 
As

sam
. 

(h) 

Di
sc

us
s the 

pr
es

en
t 

sta
tus

 of
 

tou
ris

m
 

(b) 
Ex

pla
in 

di
ag

ra
m

m
ati

c 
re

pr
es

en
tat

io
n.

 
de

sti
na

tio
n life

 

cyc
le and 

sho
w the sta

ge
s 

the 

va
rio

us
 of

 

and
 

se
rv

ic
es

. 

(a) 

Di
sc

us
s the 

fea
tur

es
 of

 
tou

ris
m

 

pro
du

ct 

to
ur

ism
. 

in
flu

en
ce

 

co
n

su
m

er
 

be
ha

vi
ou

r i
n 

(a) 

El
ab

or
ate

 on
 

the 

va
rio

us
 

fac
tor

s 

tha
t 

in
du

str
y.

 me
nt 

co
nc

ep
t is

 
im

po
rta

nt
 in

 
tou

ris
m Ex

pla
in why 

un
de

rst
an

di
ng

 

ma
nag

e 

4.
 

An
sw

er any four
 

from
 the 

fol
low

ing
 : 

10
x4

=4
0 
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