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The figures in the margin indicate full marks
Jor the questions

1. Give very short answers to the following

(any ten) : 1x10=10

mﬁmg«w@ﬁ%ﬁm(ﬁmm):

(a) Name a tourism event organized in
India.
SAEE QS T B R e
for |

(b)  Will a tourism promotional festival be
counted as an event?

T o Seows wpm B s L2
A 7
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(c)

(d

fe)

(g)

ft)

]
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(2)

What is the full form of PLC? !
PLC wuyef w32 ‘
What is the full form of MICE?
MICE® oy &+ 37

e

Name a tourism promotional festival of
North-East India.
B39 =TT b1 ol omE T A g

Is product life cycle and destination life
cycle same?

o Eens We e Sens OB
i

Why are tourism promotional fairs
organized?

oifier o514 (e faw wTuTEw @47 3w 0

Who is a consumer?
IZE (¥«

What is the first stage in destination life
cycle?
THRIE BT wew o) fa 0

Writc one objective of market research
In marketing,

mmwmmmm,

( Continued |

(3)

k) What is a market?
7514 20
) Mention a type of MICE.
%1 #@1aa MICE B7F% #91|
Mention a MICE destination 1n India
ST @B MICE mearwea #%1 T 340 |

requirement for

(mJ

fn) Mention one basic
MICE tourism.
MICE *rfssa aiza «b1 (iferas eareamre BE
391 |

fo) Name one factor that influences

consumer behaviour.
MIFA WHATS AS (AR L5 FIRA TR
forem | '

(p) Mention one benefit of market research.
A AR G5 KA TrEw T4

2. Define the following (any five) :
e e e o (R e ofR)
fa) Staffing
B
(b) Tourism marketing

onf5a faeem

22A/1047 { Turn Over )



(c)

(d)

(e}

(9

(h)

(4)

Market research

4% T

Planning
*ffqaga 7

Event management

3G @AEED

Promotion

b0 |

Destination life cycle

bicois o Eareiyd

Product life cycle
%A ERTET

3. Answer any four from the following :  5x4=20
Tare fr R e witee ek i

fa)

(b)

22A/1047

Discuss briefly the role of market
research and survey in tourism.

ofbeTs TWA STTEN W TR TR oAcE
S B 7 |

What are the various types of events?
Rfen waom b & R0

( Continued )

(c)

(d)

(e)

{g)

(h)

22A/1047

(S)

Discuss briefly the emerging trends in
event management.

W% @EEAGT W R e s
AL 24 |

Discuss in brief the product life cycle.
497 & Rec w3 e 741 |

Discuss briefly the current status of
event industry in India.

TATe eh TufR M weER R vl
HICETS %471 |

Explain the skills required for an event
manager.

T YSH (TTEEA AMA USSR
A F#4 |

How is event management related to
the tourism industry? Explain with
examples.

onfon TemeR TS XSG (NTEEDA R
@R 2 Trgaa i etk fan

Discuss briefly the importance of
marketing in tourism.

opfirs oo wFea Ry SLE T 341 |
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(6)

4. Answer any four from the following :  10x4=4q
ware o R e wifaem Yaa
(@) Elaborate on the various factors that

influence consumer behaviour in
tourism.

NATUIE C —— FER o fafen
Wﬁﬂmﬁ‘ﬂﬁ\‘amw\

(b} Explain the  various
destination life cycle ang

diagrammatic representation.
TETER Sz
TF I S

stages  of
show the

ﬁﬁamﬁmmw
" ryeRn |

(c) Discuss the contribution of MICE

0 the development of tourism
industry,

(d) ps for Planning a
Successful event.
5 R GEE R o T — A o
TCRTTEA Ry Rererg foren |

(e) Discuss the 8Ps of marketing,
Ret 8pa fary ST #54q1 |
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(9)

(h)

v/

(v

0)

(7))

Explain why understand'mg Manage.

tant in tourism
industry.

Discuss the features of tourism product
and services,

Wﬂr@mmﬁ%&am
BTG 364 |

Discuss the present status of tourism
industry in Assam.

wmmmmwﬁm
WS 74T |

Discuss the factors that

tourist choices in marketing,

ﬁﬂmm«wmmﬁawm
R e .y )

influence

Discuss in detail the trends influencing

the event management industry of
Assam,

R WS @rEmG Trmehe Aeifs @
ﬁiiiﬂ‘!?\'i ﬁm ﬁ‘"‘ému\ A F4T |
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